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CONNECTING residents and visitors

CONNECTING funding and partnerships

CONNECTING communities
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What is VISIT FLORIDA?

 The state’s official tourism marketing corporation 

 Serves as the source for travel planning to visitors from 
across the globe

 Received $76M for FY 18-19

 VISIT FLORIDA matches public funds dollar for dollar



Florida Tourism by the Numbers
(Calendar Year 2017 preliminary)

 118.5* million visitors in 2017 – up 5.4%*

 Domestic visitors accounted 

for 88%* of total overnight 

visitation by non-residents

 Domestic visitation grew 

6.6%*

 International visitation 

accounted for 12%* of total 

overnight visitation

 International visitation fell 

2.6%*, with Overseas down 

4.3%* and Canadian up 

3.0%*

Note: Estimates shown in italics are preliminary

*preliminary, subject to change



Florida Tourism by the Numbers
(Calendar Year 2016 and Year-to-Date 2017 Indicators)

$111.7 Billion in visitor spending CY 2016 - up 2.7%

$11.6 Billon in state and local tax revenue generated                                                                 

from visitor spending CY 2016

1.4 Million in tourism employment CY 2016 - up 2.7%

65.5 Million total visitors (in person-trips) traveled to 

Florida through the second quarter of 2018 - up 5.9%



VISIT FLORIDA Partnership



Partnership Engagement 
Places to Stay Places to Play Places to Eat/Drink Visitor Services

B&Bs Attractions Bars Airlines

Hotels Boating & Kayaking Breweries/Wineries Associations

Motels Fairs, Festivals, Events Restaurants Convention Centers

Resorts Fishing Charters & Outfitters County Offices

Vacation Rentals Golf Chambers

Museums DMOs

Parks Main Streets

Retail stores Transportation

RV Parks/Campgrounds Vacation Planning

Tours



Marketing Partnership Benefits

1. Enhanced Web Listing

2. Official Florida Vacation Guide

3. Consumer-facing Social Media

4. Sales Contacts

5. Research

6. Online Hospitality Training Program

7. Webinars

8. Image Library 

9. Partner-to-Partner Specials

10. Welcome Centers





Official Florida Vacation Guide



Welcome Centers



Research



Image Library



Social Media Opportunities
Consumer-facing social media posts



Social Media Opportunities
#LoveFL



Co-op Advertising

Over 200 programs available: ~80 programs 

designated for Small Business Partners



Grants

 Cultural, Heritage, Rural & Nature Tourism (CHRN) Grants

 Small Business Grant

 Advertising Match Grants

• Must be a VISIT FLORIDA Partner

• Application process begins in December for awarding projects 

that take place July 1, 2019 – June 30, 2020



Grants

 2018/2019 CHRN Grants Awarded 

A1A Scenic & Historic Coastal Byway 
Amelia Island Museum of History Art & 

History Museums-Maitland 
Bike Florida, Inc. 
Central Florida Zoo & Botanical Gardens 
Cultural Arts Alliance of Walton County 
Forgotten Coast Cultural Coalition 
Glades County EDC 
Gulf County Tourist Development Council 
Lightner Museum 

Marie Selby Botanical Gardens 
McKee Botanical Garden Museum of Discovery & Science 
Natural Bridge Historical Society, Inc. 
Paddle Florida, Inc. 
Pensacola Lighthouse & Museum 
Phillip and Patricia Frost Museum of Science 
RiverWay South 
St. George Lighthouse Association 
Tallahassee Museum Trenton's Suwannee Valley 
Vilano Beach Main Street Program



Grants

 NEW: Regional Co-op Program

• Regional Marketing Co-op

o Provides assistance in the execution of a regional media plan that 

promotes or markets a multi-county, geographic region

• Regional Brand Development Co-op

o Provides assistance with regional brand development. VISIT 

FLORIDA assigns an advertising agency to assist the region from 

start to finish.



VISIT FLORIDA Programs





Examples:













Stay Connected
Jen Carlisle, Regional Partnership Manager – Central West

JCarlisle@VISITFLORIDA.org | 850-329-5601




