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Shared Use Nonmotorized (SUN) Trail Program
Adopted Work Program
Detailed Map and Table Set

Regional Trail Systems and Individual Trail Projects

FY 2017/2018 through FY 2020/2021
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Highlights

Bemond is growing for public fransportation,
walking, ond bicycling

New mobility solutions end business models
such as automated, connected, and shared
vahicles are emerging

Changing business legistics practices, like mobile
commaorce and quick response-delivery, will
impact choices for moving freight

Thiz Florida Transpenation Plan places o significant amphasis on praviding
mare fransportaticn choicss for people and fresght - on overarchirg concern
of o wide range of ransporiation partners, stakeh rs, and tha pubt

shways are the dominant form of ransporafion n Fierda s
Ahout 80 percen? of ofl cmploye the state dive to work alone. Truckirg
accounts for 80 parcent of all tans of freight movad in the state. A tatal of 30
vrhan ard 23 rurel ransit systems aperats in Florido; few of theze systems
prowida cpfions bayand local bus service and fea cannact aéross county lines
Flarida's railways, waterways, and oirsmace provide additional spsions in
moay parts of {ha siale; with noleworthy gaps such as rail sarvice in Nosawas
and Southwest Florida or cammercial air service in most of rured Florida

Changing demagraphics - including ¢ larger aging paputation; o 'grawing
younger, technoleqysawey population; ond a growing foreigriborm popiio
tion - arc increasicg demand far a wider range of trapsportation apsions,
including transit, walking, ead bicyciing, hanging development patlerns

cauld result in more populotion growrh in dense erbar arcas, which tend k&
supgort o widar variety of fransperiation choices  Cantinued growth in the
number of visitors is reinfarcing demand for more travel options, incheding

langerdisionce rcil, nir, and woter services

More opltions are naeded for rasidents and visitors who chonse rot 10
wse @ ¢ar, of are unoble to drive due to disebilisy, income, or age: At
the same time, with geowth in mobile commerce and changing logistics
practices, businesses want efficien:, corvenizat, ond affordable choices
for maving freight

Cryer time, our mobility options will expand from tradilional choices of high
way; rail, ard fransit 10 o range of ootians, inciuding new fypes of vehides
swich a5 automoted, connecled, and shored vehicles, as well as pewer pubic
transportation sarvicas such s lezol circulators, persona! rapid wrens?, and
highersperd inirroty bus and rail services. In some nazes, the mohility
optian will be to substitute techroiogy for travel, wih sxparded vse of
telrcommuting, distarce learning, ond simifar syste
transportation agencics may shift ram building end operating truchure
1a cotalyzing and managing @ rorge of servicas

|hie pmphosis of cur

Naw or exponded choices will be most affactive where they support
market demand or regiona! and community visions, and where there is
information availnble o customers o moke decivions. A key fo succras will
beincreasing conneclivity ard integration across mad d systems 1o
swpgort camplete endtoend trips. A sacond kay to success will be coardic
natfion between transportation and land cse decizons fo support expanded
transpariation ch




FLORIDA STRATEGIC HIGHWAY

SAFETY PLAN 5

— . Pedestrians and Bicyclists

Welking and biking ore popular in Florido due Fatalities and Serious Injuries of Flu river Hundbook
1o the yeor-round modarols dimole. Given the ' ane drivar Hesiige exam, and
vulnerability of o padesiion o sk, oy el i [ impreved enBrgency response
fo wictims of trothe craskas,
wilk a motor
2011, padesirian ond bicyclis fatsizies | Engmeerng scluiors ich o
- padestion bytdd beacon rm

wd 27 sarcent und sarlous injuries increossd
signals ot mor

| Flodide condicted o pedestrio
sasasaieard in Juruary 2012 o

aodrassiryg key bicyele conearas in 2014 Flovida
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Strategies

*  Iwreose awareness and understanding of safety issves and complionce with traffic laws and
regulations related to podestrians and bicyclists.

*  Dewvelop and use a systematic approach 1o identify locations and behaviors prone 1o pedestrion
ond bicyde crashas and implement multldisdplinary countermaasuras.

+ Creats urban and rural built snvironments to support and sncourage safe bicycling and wolking.

Support national, state, and local initiatives and policies thot promete bicyde and padestrian safety.
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NOW ON T0 OUR PANEL...
CONNECTING residents and visitors

CONNECTING funding and partnerships

‘ ‘ CONNECTING communities
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What is VISIT FLORIDA?

“* The state’s official tourism marketing corporation

“ Serves as the source for travel planning to visitors from
across the globe

* Received $76M for FY 18-19

“* VISIT FLORIDA matches public funds dollar for dollar

)

VISITFLORIDA.
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Florida Tourism by the Numbers

(Calendar Year 2017 preliminary)

2 118.5* million visitors in 2017 — up 5.4%*

o
» Domestic visitors accounted
for 88%* of total overnight
visitation by non-residents

L)

&

L)

L)

% Domestic visitation grew
6.6%*

» International visitation
accounted for 12%* of total
overnight visitation

% International visitation fell
2.6%*, with Overseas down
4.3%* and Canadian up

3.0%*
*preliminary, subject to change
Note: Estimates shown in italics are preliminary

VISITFLORIDA.
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Florida Tourism by the Numbers

(Calendar Year 2016 and Year-to-Date 2017 Indicators)

*$111.7 Billion in visitor spending CY 2016 - up 2.7%

*+$11.6 Billon in state and local tax revenue generated
from visitor spending CY 2016

1.4 Million in tourism employment CY 2016 - up 2.7%

*+65.5 Million total visitors (in person-trips) traveled to
Florida through the second quarter of 2018 - up 5.9%

VISITFLORIDA.
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Partnership Engagement

Places to Stay Places to Play Places to Eat/Drink Visitor Services
B&Bs Attractions Bars Airlines
Hotels Boating & Kayaking Breweries/Wineries Associations
Motels Fairs, Festivals, Events Restaurants Convention Centers
Resorts Fishing Charters & Ouitfitters County Offices
Vacation Rentals Golf Chambers
Museums DMOs
Parks Main Streets
Retail stores Transportation
RV Parks/Campgrounds Vacation Planning
Tours

VISITFLORIDA.
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Marketing Partnership Benefits

1. Enhanced Web Listing < |
2. Official Florida Vacation Guide g;%?;y .
3. Consumer-facing Social Media ol
4. Sales Contacts

5. Research

6. Online Hospitality Training Program
/. Webinars

8. Image Library

9. Partner-to-Partner Specials

1

0. Welcome Centers

VISITFLORIDA.
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Official Florida Vacation Guide
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Welcome Centers
Need 3 squeeze”

3.5 Miles Ahead

» FREE OJ and Maps

Official Florida
Welco

VISITFLORIDA.
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Research

Family Visitor Profile
—V/ISITOR INSIGHTS Winter Visitor Profile

Lifestage Top Origin States ~VISITOR INSIGHTS ———————

~TRIP INSIGHTS

Georgia 12% Generation QOvarall  Alr  Drive Longth of Stay Overall
" . 5 1 | M 1% g )
Young Fsmily i, i 7% Wiescormes M 0% o [TTE T |
Maturing & Free 9% Ohio 5% ie ¥ I 5T
Moderate Family 14% Kentucky 5% iw nas 2% ~
Al Faroky 3% | [NewYork %
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, i iy Fardy ™ e ™
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Atlanta, GA 8% sl i ¥ ey ™ en e
New York, NY ™% e I I
. et ML e i 225
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LR
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Image Library

VISITFLORIDA.
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Social Media Opportunities

Consumer-facing social media posts

‘ vigtionda @ « Follaw
Agater flonda

visitflorida Just another doy in poradoe
=lowel

VISIT FLORIDA &

FLOfD

& Jupiter [N by @sam awa | robuw
SN oot The view never gets old #LoveFL Credit:

rauthyachty qifermwenian visit lupiter. itc A

off af Lovs Streat pn Lipisar nlet! iftt/2EfLrEx

ferwchjen @nautiyachny Thanks, [ might

try to S it 1 will be in Fort Leuderdale for
4 days 5

wallsicecreamfi Of my paradise!l]
recolfeblog We are 50 lidky to have such o
buautiful statel

amiee240]1 Comkiluffydagondancin

rauthyachty @fernwahien ['m fhing to
Lauderdale right now! | mess hame!

foraveohjen | bt it's one of my favorites
I'm aoina to trv to Rranch ot mare on my

© Q

3,163 likes

Logm i 1 -

VISITFLORIDA.
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Social Media Opportunities

#LoveFL

VISITFLORIDA.
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Co-op Advertising

“* Over 200 programs available: ~80 programs
designated for Small Business Partners

G!\_'I ail priceline.coW nnun

tripadvisor

@ Expedia

VISITFLORIDA.
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Grants

¢ Cultural, Heritage, Rural & Nature Tourism (CHRN) Grants
*» Small Business Grant
*» Advertising Match Grants

e Must be a VISIT FLORIDA Partner

« Application process begins in December for awarding projects
that take place July 1, 2019 — June 30, 2020

)

VISITFLORIDA.
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Grants

o» 2018/2019 CHRN Grants Awarded

A1A Scenic & Historic Coastal Byway Marie Selby Botanical Gardens

Amelia Island Museum of History Art & McKee Botanical Garden Museum of Discovery & Science
History Museums-Maitland Natural Bridge Historical Society, Inc.

Bike Florida, Inc. Paddle Florida, Inc.

Central Florida Zoo & Botanical Gardens Pensacola Lighthouse & Museum

Cultural Arts Alliance of Walton County Phillip and Patricia Frost Museum of Science

Forgotten Coast Cultural Coalition RiverWay South

Glades County EDC St. George Lighthouse Association

Gulf County Tourist Development Council Tallahassee Museum Trenton's Suwannee Valley

Lightner Museum Vilano Beach Main Street Program

VISITFLORIDA.
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Grants

* NEW: Regional Co-op Program
 Regional Marketing Co-op

o Provides assistance in the execution of a regional media plan that
promotes or markets a multi-county, geographic region

 Regional Brand Development Co-op

o Provides assistance with regional brand development. VISIT
FLORIDA assigns an advertising agency to assist the region from
start to finish.

)

VISITFLORIDA.
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Examples:

" YOUR WEEKEND IS WAITING

ot Sy :
Highl#nds Hammock
State Park

LET’S GO #LoveFL

-

YOUR WEEKEND IS WAITIN

Crystal River Preserve State Park

YOUR WEEKEND IS WAITING

Rainbow S]j':':é_.ings Statev,{Par‘k

AR ==
2 :

LET’S GO
#LoveFL

LET’S GO
#LoveFL

VISITFLORIDA.
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VISITFLORDA Beaches Plces 1o Ge Fhirgs to Do Deals, Maire o o @ e Q

Attractions Heaith and Wellness Travel Ideas
Arls and History Nightiife Raad Trips
Boating Outdoors and Nature Scenic Byways " | s y 4
> . - -~
Eat and Drink Romance Off the Beaten Path y . -
- N \ PR
Fishing Shopping W o,

Tours and Sightseeing Find Events Monthly Events  Yearly Events Food Festivals

Adventure For All

From tiny trickles to mammoth gushers,
Florida's natugal springs rank among the world's
greatest wonders.

YOUR GUIDE TO FLORIDA | EVEN MORE ADVENTURES
SPRINGS e —— I




VISITFLORIDA.

0000 Q

VISITFLORID, Hearhes Plaersta Gn hirgs to 10 Yo Mare o o @ G Q

—
e —

Foar 2ave rentwve vt -hing heas 'z Bae Speny 3o Pard o ecewaesy Speber V01 9 S Sere
DA Drav it aa v e

Florida State Parks: 175 Natural
Adventures, for Every Personality

By Jod Nadander Samell
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2. Santa Rosa Island Beach Hike
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3. White Springs Area Trails
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Stay Connected

Jen Carlisle, Regional Partnership Manager — Central West
JCarlisle@VISITFLORIDA.org | 850-329-5601
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